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Marketing Your Business
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Know, Like, and Trust

Example: Borland International
Demand-Driven Marketing
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Example: Challenge ‘95

Consistent Message and Partnerships
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Example: Palo Alto Software

Competed on Strengths: Reviews and Internet
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Source: NPD Intellect, formerly PC Data

The Sales and Marketing Funnel
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Marketing Mix as Strategy
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Pricing is Magic

Don’t Price Too Low

Low price # high volume
. . P . g X We Lose Money
m High price = high quality On Every Deal
m Price premium But We Make It

— H 8 = Up In Volume!

Premium Pricing, Quality, Service
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Advertising

Direct Communications

Channels of Distribution
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Public Relations

Trade Shows

Branding
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Target Marketing

Chocolate
Pie Chart.

By

A Final Thought...
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