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course.bplans.comStart Your Business

Marketing Your BusinessMarketing Your Business

Know, Like, and TrustKnow, Like, and Trust
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Example: Borland InternationalExample: Borland International
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Example: Challenge Example: Challenge ‘‘9595
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Example: Palo Alto SoftwareExample: Palo Alto Software
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The Sales and Marketing FunnelThe Sales and Marketing Funnel
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Marketing MixMarketing Mix
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Basic PositioningBasic Positioning
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ItIt’’s All Positionings All Positioning
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Pricing is MagicPricing is Magic
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DonDon’’t Price Too Lowt Price Too Low

 Low price Low price ≠≠ high high 
volumevolume

High price = high High price = high 
qualityquality

 Price premiumPrice premium
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Premium Pricing, Quality, Premium Pricing, Quality, 
ServiceService
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AdvertisingAdvertising
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Direct CommunicationsDirect Communications
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Channels of DistributionChannels of Distribution
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Public RelationsPublic Relations
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Trade ShowsTrade Shows
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BrandingBranding
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Target MarketingTarget Marketing
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A Final ThoughtA Final Thought……

©© Timothy J. Berry, Palo Alto Software 2007Timothy J. Berry, Palo Alto Software 2007--2009. All rights reserved.2009. All rights reserved.


